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DEPARTMENT OF COMMERCE 

Programme Outcomes   

After Completing Masters in Commerce students are able to: 

PO 1 Develop Intellectual Skills. With this type of learning outcome, the learner will 

understand concepts, rules or procedures in the commerce related fields. 

PO 2 Develop Communication Skills: Ability to communicate ideas effectively in both 

written and oral formats develops communicate business analysis in a clean, 

effective and appreciate manner. 

PO 3 Evolve Critical Thinking: Develop the ability to completely evaluate new ideas, 

research findings in evaluation to business and commerce related issues. 

PO 4 Experience Team Building Spirit: demonstrate the skills and recognise the benefits 

of working collaboratively 

PO 5 Demonstrate Managerial Skills: Ability to complete knowledge into performance 

makes business decision through capability to interact and motivate and understand 

concept, develop ideas and implement strategies. 

PO 6 Become Global Citizen: Evolve into a global citizen who understands the duties for 

the welfare of our society and country 

PO 7 Understand Social Responsibility: Recognize and understand the ethical and moral 

responsibility of the individuals and organization in society 

PO 8 To Prepare themselves to be Employed: Prepare students for employment in various 

fields like Chartered Accountancy, company secretary, banking sector, business 

management etc. 

PO 9 Inculcate Ethics and Values: Recognise and consider the ethics of choices and 

actions. Preparing to withstand the social influences on one’s ethical identity 

 

 

 

 

 



Programme Specific Outcomes (PSOs): 

Upon successful completion of MCOM Programme, the graduates will be able to : 

PSO 1 

 

Think Critically and develop professionally 

 

PSO 2 

 

Solve problems and capable to suggest measures 

 

PSO 3 

 

To perform the knowledge dissemination through the effective oral/ verbal 

communication, report writing and presentations 

 

PSO 4 

 

The students should possess the knowledge, skills and attitudes during the end of 

the M.com degree course 

 

PSO 5 

 

By virtue of the training and curriculum, they can become Managers, 

Accountants, Cost Accountants, Bank Managers, Auditors,  Company 

Secretaries, Teachers, Professors, Stock Agents, take up Government jobs etc., 

 

PSO 6 

 

Understand the concept of research through Dissertation, as a subject, offered to 

them helpful to purse doctoral studies for knowledge enhancement and career 

advancement. 

 

PSO 7 

 

To instil confidence to face the challenges after completing the program and 

ready to take any assignments in order to get initial break through. 

 

 

 

 

 

 

 

 

 

 

Course Details 

Code CMS 401 

Title MANAGEMENT THEORY AND PRACTICE  

Programme MCOM 

Year / Semester First / First 



Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per 

Week 
04 

Examination Duration 03 HRS 

Max. Marks CIA : 30      End  Semester  Exam : 70                     Total : 100 

Total Modules 05 

Pedagogy Lecture, PPT  presentations, Short Case Study Analysis, Group 

discussion, Seminars and  quiz 

Evaluation Method Average of  marks obtained  in Two Internal Assessment  

Examinations, Assignment and seminars  put together 

 

Learning Objectives: To Help the students understand   the conceptual   & strategic frame 

work of management. 

 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1. Have an understanding of planning procedure, organizational structure firms for effective 

business administration.  

CO 2. Provide rigorous base for research in management field 

 

 

 

 

 

Course Details 
Code CMS 402 
Title Business Economics 
Programme Master of Commerce (M.Com.) 
Year / Semester First / First 
Type Soft Core 
Total Credits 04 
Total Contact 

Hours 

60 
Contact Hours 

per Week 

04 
Examination 

Duration 

03 Hours 



 

 

Max. Marks CIA : 30                                      End Semester Exam :70                                         Total : 100 
Total Modules 05 
Pedagogy Lecture, PPT presentations, Case Study Analysis, Group discussion, 

Product Development, Seminars and presentations 

Evaluation 

Method 

Average of Two Internal Assessment Examinations plus considering the Assignment and 

Presentation marks 

Learning Objectives: To help the students understand the various business economics tools for solving 

business problems 

in the changing business environment 

 Expected Learning Outcomes: 

Upon the completion of this course, the students will be able to: 

CO 1. Equip themselves with knowledge of basic concept, theoretical frameworks & recent developments in the 

field of business economics and they would be keen on observations on economic trends that would influence the 

business. 

 

Course Details 

Code CMS 404 

Title Business Statistics 

Programme Master of Commerce (M.Com.) 

Year / Semester First / First 

Type Soft Core 

Total Credits 04 

Total Contact 

Hours 

60 

Contact Hours 

per Week 
04 

Examination 

Duration 
03 HOURS 

Max. Marks CIA : 30                               End Semester Exam : 70                                   Total : 100 

Total Modules 05 

Pedagogy Lecture with practical problems being worked out, Chalk and talk, assignments, seminars with 

or without           PPT presentations 

Evaluation 

Method 

Average of Two Internal  Assessment  Examinations  plus considering  the Assignment and 

Presentation marks 



 

 

 

 

Learning Objectives: 

To enable the students to acquire knowledge on quantitative analysis and to use statistical techniques for 

analysis of business data. 

Expected Learning Outcomes: 

Upon the completion of this course, the students will be able to: 

Co 1. Have an understanding of the basic statistical concept and techniques for undertaking business research. 

 

Course Details 

Code CMH 405 

Title Management Science 

Programme Master of Commerce (M.Com.) 

Year / Semester First / First 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 HOURS 

Max. Marks CIA : 30                                            End Semester Exam : 70                       Total : 100 

 Total Modules 05 

Pedagogy Lecture, chalk and talk, PPT presentations, Case Study Analysis, Group 

discussion, Product Development Ideas, Seminars and presentations Evaluation Method Average of Two Internal  Assessment Examinations plus considering the 

Assignment and Presentation marks,  

Learning Objectives: 

To provide an understanding of management science techniques used for managerial decision making. 

 Expected Learning Outcomes: 

Upon the completion of this course, the students will be able to: 

Co 1. Enables the students to get exposure to the basic concepts and theories and the application of various 

management science techniques in making business problems 

 



 

 

 

 

Course Details 

Code CME451 
Title PERSONALITY DEVELOPMENT 
Programme Master of Commerce (M.Com.) 
Year / Semester First / Second 
Type Open Elective 
Total Credits 04 
Total Contact 

Hours 

60 
Contact Hours per 

Week 

04 
Examination 

Duration 

03 HOURS 
Max. Marks CIA : 30                            End Semester Exam : 70                               Total : 100 

Total Modules  

Course Details 

 

 

 

Code CMH 406 

ggf 
Title Advanced Financial Accounting 

Programme Master of Commerce (M.Com.) 

Year / Semester First / First 

 

 

Type Hard Core 
Total Credits 04 
Total Contact Hours 60 

Contact Hours per 

Week 

04 

Examination 

Duration 

03 HOURS  

Max. Marks CIA : 30                                 End Semester Exam : 70                             Total : 100 

Total Modules 05 

Pedagogy Lecture  with  practical  problems being worked out, chalk and  talk, Case Study 

Analysis, Analysis of Annual Report of the companies, Assignments and Seminars 

Evaluation Method Average of Two Internal Assessment  Examinations Plus marks of  Assignment, Quiz and 

Presentations Learning Objectives: To enable the students to apply the methods of accounting as per different  Indian 

Accounting  Standards and also familiarize them with International financial reporting standards. 

Expected Learning Outcomes: 

Upon the completion of this course, the students will be provided with: 

Co 1. Rigorous base for conducting research in the field financial accounting.  

Co 2. Advanced knowledge & skills required for the preparation of accounts of companies 

 



Pedagogy Lecture, PPT  presentations, Case Study Analysis, Group discussion, Product Launch  

Business Activities and  Seminars 
Evaluation 

Method 

Average of Two Internal  Assessment Examinations plus considering the Assignment and  

Presentation marks 

Learning Objectives : 

To introduce the concepts of Entrepreneurship and to familiarize the students on opportunities and challenges 

faced by entrepreneurs in India 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1. Groom their personality and prove themselves as good Samaritans of the Society. This course consists of 

individual 

 or in-group class presentations pertaining to the applications of concepts, theories or issues in Human Resource 

Development 

 
 

 

 

Course Details 

Code CMS 452 

Title Entrepreneurship  Development 

Programme Master of Commerce (M.Com.) 

Year / Semester First / Second 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 HOURS 

Max. Marks CIA : 30                                 End Semester Exam : 70                           Total : 100 

Total Modules 05 

Pedagogy Lecture, PPT  presentations, Case Study Analysis, Group discussion, Product 

Development, Seminars and presentations 



Evaluation Method Average of Two Internal  Assessment  Examinations plus considering  the  

Assignment and Presentation marks 

Learning Objectives: 

To introduce the concepts of Entrepreneurship and to familiarize the students on opportunities and challenges 

faced by entrepreneurs in India 

Expected Learning Outcomes: 

Upon the completion of this course, the students will be able to : 

CO 1. Get an insight into institutional support to entrepreneurs and also in and out of Project Management. 

 

 

 

 

Course Details 

Code CMS 453 

Title Strategic Marketing Management 

Programme Master of Commerce (M.Com.) 

Year / Semester First / Second 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 HOURS 

Max. Marks CIA : 30                              End Semester Exam : 70                               Total : 100 

Total Modules 06 

Pedagogy Lectures with interactive sessions, Use of  PPT in the Presentations, Group Discussions, 

Brainstorming, Case Analysis, Seminars and Presentations 

Evaluation Method Average of Two Internal  Assessment Examinations plus considering the Assignment 

and  Presentation marks 



Learning Objectives: 

To familiarize students with the advance concepts of Strategic Marketing, analyse the market environment and to 

develop international marketing   strategies for a business firm. 

Expected Learning Outcomes: 

Upon the completion of this course, the students will be able to: 

CO 1. Provides a strong research base in the field of marketing management through the use of marketing research 

techniques.  

CO 2.  Enables the students to know the modern strategic marketing concept & to study consumer behaviour. 

 

 



 

 

Course Details 

Code CMH455 

 Title BUSINESS RESEARCH METHODS 

Programme Master of Commerce(M.Com.) 

Year / Semester First / Second 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per 

Week 

04 

Examination 

Duration 
03 HOURS 

Max. Marks CIA : 30                           End Semester Exam : 70                                        Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, chalk and talk, Use of PPT  Presentations, Seminars  and  

Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the Assignment and  

Presentation marks 

Learning Objectives: 

To enhance the knowledge and skill related to conduct of research related to business and familiarize the 

technicalities of executing a research assignment. 

Expected Learning Outcomes: 

Upon the completion of this course, the students will be able to : 

CO 1. Enable the students to understand the techniques of doing research in the field of business.  

CO 2. Equip the students with skills of conducting business research. 

 



 

 

 

 

Course Details 
Code CMH 456 

Title International Business 

Programme Master of Commerce (M.Com.) 

Year / Semester First / Second 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 HOURS 

Max. Marks CIA : 30                            End Semester Exam : 70                              Total : 100 

Total Modules 06 
Pedagogy Lectures, PPT Presentations, Group Discussions, Business Analysis, Seminars 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the Assignment 

and Presentation marks 

Moreover, one end semester examination. 

Learning Objectives : 

Familiarize the students with functions and practice of International Business. 

Enable those to get global perspective on issues related to EDI (Electronic Data Interchange), Forex market 

and globalization. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1. Expose students to various concepts & business models of business, industry & commerce.  

CO 2. Familiarize the students with political, social, economic, legal & technological environment of international 

business. 

CO 3.  Provide an understanding of the basic principles of advanced cost accounting and equip the students with 

the skills of application of cost accounting concepts. 

 



 

Course Details 

Code CME 501 

Title PERSONAL SAVINGS AND INVESTMENT MANAGEMENT 

 
Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Open Elective 

Total Credits 04 

Total Contact 

Hours 

06 

Contact Hours per 

Week 

04 

Examination 

Duration 

 

Max. Marks CIA : 30                End Semester Exam : 70                              Total : 100 

Total Modules  

Pedagogy Lectures with solving problems, PPT Presentations, Group Discussions, and 

Seminars 

Evaluation Method Average of Two Internal  Assessment   Examinations plus considering the 

Assignment and Presentation marks 

Moreover, one end semester examination. 

Learning Objectives: 

Familiarize the students with the importance of personal savings 

Enable them to get acquainted with the avenues of investments, investment portfolio and 

managing risk of investment 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.Understand the various avenues of Personal Savings and Investment and its Management. 

 

 

 

 

 

 

 

 

 



 

Course Details 

Code CMH 502 

Title Artificial and Business Intelligence 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 HOURS 

Max. Marks CIA : 30                        End Semester Exam : 70       Total : 100 

Total Modules 05 

Pedagogy 

Lectures with interactive sessions, Use of PPT during Presentations, 

Group Discussions, Seminars and Presentations, innovative research-

based assignments. 

 

 
Evaluation Method 

Average of Two Internal Assessment Examinations plus considering 

the Assignment and Presentation marks 

Moreover, one end semester examination. 

Learning Objectives: 

To familiarize the students with the concepts of Artificial  Intelligence and importance of cognitive 

science in developing Artificial Intelligence, significance of  knowledge  management and the 

meaning  and  importance of business  intelligence. 



Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to: 

CO 1.Familiarize themselves with artificial and business intelligence and its applications. 

 

 

Course Details 

Code CMH 503 

Title Business Ethics and Corporate Social Responsibility 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 HOURS 

Max. Marks CIA : 30                     End Semester Exam : 70             Total : 100 

Total Modules 06 

Pedagogy Lecture Presentation through  PPT , Group Discussions, Seminars 

and case study Discussions 

Evaluation Method Average of Two Internal Assessment Examinations plus considering  

the Assignment and  Presentation marks 

Moreover, one end semester examination 



 

 

 

 

 

 

Learning Objectives : 

To make the students acquire knowledge of ethical issues in business as regard social responsibility 

and corporate governance practices. 

Expected Learning Outcomes: 

Upon the completion of this course, the students will be able to: 

CO 1.Understand of various aspects of business ethics and able to distinguish between ethical and 

unethical practices 

CO2. Understand the importance of corporate social responsibilities.  

CO 2. Provides an understanding of the various areas of rigorous research in the field CSR. 

 

Course Details 

Code CMH 504 

Title E-Commerce 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 HOURS 

Max. Marks CIA :30                                      End Semester Exam : 70                      Total : 100 

Total Modules 06 

Pedagogy Lectures with interactive sessions, Use of PPT for Presentations, Group Discussions, 

Case Analysis, Seminars and Presentations, innovative research based assignment on 

selling a product online (Product Launch, designing of Advertisements etc). 



 

  

 

 

 

Course Details 

Code CMS 505 

Title INDIAN ACCOUNTING STANDARDS AND PRACTICE 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Soft Core 

Total Credits 04 

Total Contact 

Hours 

60 

Contact Hours per 

Week 

04 

Examination 

Duration 

03 HOURS 

Max. Marks CIA : 30                    End Semester Exam : 70                         Total : 100 

Total Modules 06 

Pedagogy Lecture with practical problems being worked out, PPT presentations, Case Study 

Analysis, Analysis of Annual Report of the companies, Seminars and presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the Assignment 

and Presentation marks 

Moreover, one end semester examination 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the Assignment 

and Presentation marks Moreover, one end semester examination 

Learning Objectives : 

To identify various strategies and advanced concepts of web-based commerce. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.Know the E-Commerce framework and familiarizes with ecommerce and World Wide Web& the 

applications of Electronic Data Interchange (EDI). 

 



Learning Objectives : 

To familiarize and acquaint the students the recent developments in Indian Accounting Standards and 

various financial reporting practices in India. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.Familiarize the accounting standards and their applications in the field business, commerce & industry. 

 

 

 

 

 

Course Details 

Code CMS506 Optional (FMAIS) 

Title CAPITAL MARKET OPERATIONS 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Soft Core 

Total Credits O4 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 HOURS 

Max. Marks CIA : 30                      End Semester Exam : 70                  Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, Use  of  PPT  Presentations, Group  

Discussions,  Brainstorming,  Case Analysis, Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the 

Assignment and Presentation marks 

Moreover, one end semester examination 

Learning Objectives : 

To acquaint the students with the various concepts of Investment Management and to facilitate them to 

understand various issues of capital market in India. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.Have an insight into various invest concepts, types, features and functions of capital market. 

   



 

Course Details 

Code CMS509: Optional (BAIM) 

Title TRENDS IN INDIAN BANKING  

 Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per 

Week 

04 

Examination 

Duration 

03 HOURS 

Max. Marks CIA : 30                 End Semester Exam : 70                    Total : 100 

Total Modules 06 

Pedagogy Lectures with interactive sessions, Use of PPT for Presentations, Group Discussions, 

Brainstorming, Case Analysis, Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the Assignment 

and Presentation marks 

Moreover, one end semester examination 

Learning Objectives : 

To acquaint the students with the current prevailing situation of Indian Banking and also challenges faced 

by the Banks during Merger. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.Enrich students with the knowledge of functioning of banks and helps them realize the role of banks. 

 

  

 



 

Course Details 

Code Optional (BAIM): CM 510 

Title MANAGEMENT OF LIFE INSURANCE 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Optional (BAIM) 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per 

Week 

04 

Examination Duration 03 

Max. Marks CIA : 30                           End Semester Exam : 70                  Total : 100 

Total Modules 06 

Pedagogy Lecturers, PPT  Presentations, Group  Discussions and  cases  related  to Claim  

Settlement 

Evaluation Method Average of Two Internal Assessment  Examinations plus considering the 

Assignment and  Presentation marks 

Moreover, one end semester examination 

Learning Objectives : 

To acquaint the students with the knowledge of the importance of Life insurance, to prepare them to 

understand the skill to run Actuarial  business 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.Equip with the fundamental, conceptual knowledge and analytical skills to deal with the problems of 

the life insurance business as regard claim settlement. 

 

 

 

 

 



 

Course Details 

Code CMS 511 

Title OPTIONAL (TAX): DIRECT TAXES 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 

Max. Marks CIA : 30                    End Semester Exam : 70               Total : 100 

Total Modules  

Pedagogy Lectures with  interactive sessions, Use of PPT  Presentations, Group 

Discussions, Seminars and Presentations 

Evaluation Method Average of Two Internal  Assessment  Examinations plus considering the 

Assignment and  Presentation marks  

Learning Objectives: 

To acquaint the students with the knowledge of Direct Taxes, tax planning and to train them as regard 

filing of Income Tax Returns 

 

 Expected Learning Outcomes: 

Upon the completion of this course, the students will be able to : 

CO 1. Understand the basic concepts in direct taxes and helps them to apply the various provisions. 

 

 

 

Course Details 

Code CMS551 

Title RETAIL MANAGEMENT 



Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft core 

Total Credits 4 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 

Max. Marks 
CIA : 30                                      End Semester Exam : 70                                   

Total : 100 

Total Modules  

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the 

Assignment and Presentation marks 

Learning Objectives: The course aims at providing students with an understanding of structure, 

organizations, operation and current trends in Indian retail sector. And also provides knowledge about 

retail marketing and legal compliances. 

 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1. Helps the students develop analytical skills to identify retail business opportunities and conditions 

for access to potential markets. 

 

 

 

 

 

 



 

Course Details 

Code CMH553 

Title RISK AND INSURANCE MANAGEMENT  

 Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Hard core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 

Max. Marks CIA : 30                              End Semester Exam : 70                           

Total : 100 

Total Modules  

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the 

Assignment and Presentation marks 

Learning Objectives :  

1. To understand the nature of various insurance policies and its dimensions. 

2.To learn the insurance and risk management strategies 

3.To understand the importance of corporate risks and individuals risks and mitigation strategies 

4.To provide the risk handling methods 

 

 

 

 

 



Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.Offers the students the necessary knowledge & skills to be able to understand the present and future 

problems in the financial and insurance world. 

 

 

 

 

Course Details 

Code CMH 554 

Title INTERNATIONAL FINANCIAL MANAGEMENT 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Hard core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per 

Week 

04 

Examination 

Duration 

03 

Max. Marks 
CIA : 30                                      End Semester Exam : 70                                   

Total : 100 

Total Modules  

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group Discussions, 

Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the 

Assignment and Presentation marks 

Learning Objectives : 

1.To orient the students on global business environment and international markets 

2. To make students understand the various risk and enterprise is exposed to on on account of 

international transactions 

3.To provide knowledge and skills for hedging foreign currency risk 

 

 

 



Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.Explains the basic features and functions of international financial systems & develops & appreciation 

in foreign exchange exposure and management. 

 

  

 

 

 

Course Details 

Code CMS555: Optional (FMAIS) 

Title FINANCIAL DERIVATIVE MARKETS  

 
Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft core 

Total Credits 04 

Total Contact 

Hours 

60 

Contact Hours per 

Week 

04 

Examination 

Duration 

03 

Max. Marks CIA : 30                                      End Semester Exam : 70                                   

Total : 100 

Total Modules  

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the 

Assignment and Presentation marks 

Learning Objectives : 

The objective of this course is to provide students with knowledge of hedging investments. 

 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1. Acquaints with the nature of derivatives markets and familiarizes the derivatives process and 

strategies. 

 



  

 

 

 

 

 

Course Details 

Code CMS556: Optional (FMAIS) 

Title PORTFOLIO MANAGEMENT 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft core 

Total Credits 04 

Total Contact 

Hours 

60 

Contact Hours per 

Week 

04 

Examination 

Duration 

03 

Max. Marks CIA : 30                                      End Semester Exam : 70                       Total : 100 

Total Modules  
Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group Discussions, 

Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the Assignment 

and Presentation marks 

Learning Objectives :The objective of this course is to provide students with an insight of constructing 

and managing  portfolio 

 
Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1. Explains the usefulness of the fundamental and technical analysis and makes aware of the various 

portfolio management techniques. 

   

 

 



 

Course Details 

Code CMS559: Optional (BAIM) 

Title FINANCIAL SERVICES AND INSTITUTIONS 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 

Max. Marks 
CIA : 30                                      End Semester Exam : 70                                   

Total : 100 

Total Modules  

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, 

Group Discussions, Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus 

considering the Assignment and Presentation marks 

Learning Objectives: The course aims at providing students the outstanding of the structure, 

operations functions and procedure of financial institutions market and different services provided 

by them. 

 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1. Provides an understanding of intricacies of the macro aspects of financial survey and institution 

and relating it with corporate decision making. 

 

  



 

 

 

Course Details 

Code CMS560 Optional (BAIM) 

Title ACTUARIAL MANAGEMENT  

 Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 

Max. Marks 
CIA : 30                                      End Semester Exam : 70                                   

Total : 100 

Total Modules  

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus considering the 

Assignment and  Presentation marks 

Learning Objectives: Objective of this course is to equip students with theoretical and practical 

knowledge of actuarial science in order to work in life and non-life insurance company, designing 

innovative insurance products, research and consultancy and valuing financial contracts. 

 



Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.A qualified person in Actuarial Science would have a basic foundation and a solid platform from 

which they can proceed to becoming an actuary. They can use their quantitative skills to analyze data from 

the past and present, in order to predict the future and help others make prudent and intelligent financial 

decisions. They can work for the insurance sector viz. Life, Health, Property and General Insurance 

Companies, as well as for consulting firms, government agencies, banks, accounting firms, industrial 

corporations and financial service companies. 

CO 2. This enables to obtain job opportunities in insurance, consulting, business advising, financial services 

banking and risk management. 

  

 

 

 

Course Details 

Code CMS561: OPTIONAL (TAX) 

Title CORPORATE TAX PLANNING 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 

Max. Marks CIA : 30                                      End Semester Exam : 70                                   

Total : 100 

Total Modules  



Pedagogy Lectures with interactive sessions, Use of PPT Presentations, 

Group Discussions, Seminars and Presentations 

Evaluation Method Average of Two Internal Assessment Examinations plus 

considering the Assignment and Presentation marks 

Learning Objectives :The aim of this course is to familiarize the students with major latest 

provisions of the Indian tax laws and related judicial pronouncements pertaining to corporate 

enterprises having implications for various aspects of corporate planning with a view to derive 

maximum possible tax benefits admissible under the law. 

 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.Enables the students to understand tax planning strategies and helps them job opportunities. 

 

 

 

 

 



 

Course Details 

Code CMS 562: OPTIONAL (TAX) 

Title CUSTOM DUTY AND GST ANALYSIS 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft core 

Total Credits 04 

Total Contact 

Hours 

60 

Contact Hours 

per Week 
04 

Examination 

Duration 

03 

Max. Marks 
CIA : 30                                      End Semester Exam : 70                                   

Total : 100 

Total Modules  

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Seminars and Presentations 

Evaluation 

Method 
Average of Two Internal Assessment Examinations plus considering the 

Assignment and Presentation marks 

Learning Objectives: The course is designed to provide students thorough and detailed 

knowledge of service tax, its systems and operations; CST, system of one country one tax 

and its operations and an overview of goods and service tax structure. 

 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1.It helps the students to understand the basic concepts of goods and services tax and to 

acquaint with the latest amendments made relating to indirect taxation. 

 


